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FOR IMMEDIATE RELEASE
Research on Which Gender Pays for a Date Shows Changing — but Also Resistance to
Changing — Conventional Gender Norms
th

NEW YORK CITY — Chapman University’s David Frederick will present new research at the 108 Annual
Meeting of the American Sociological Association that examines men's and women’s beliefs about who
should pay for dates during courtship, and how couples actually go about splitting expenses. The paper,
―Who Pays for Dates? Following versus Challenging Conventional Gender Norms,‖ contains survey data
from more than 17,000 participants; a quarter of whom also provided written commentaries to explain
their beliefs and actions regarding paying for dates.
―The motivation for the study was to understand why some gendered practices are more resistant to
change than others; for example, the acceptance of women in the workplace versus holding onto
traditional notions of chivalry,‖ said Frederick, who co-authored the study with Janet Lever, of California
State University, Los Angeles, and Rosanna Hertz, of Wellesley College.
Conventional notions of chivalry dictate that on a ―date,‖ the man pays, whereas egalitarian ideals
suggest gender should not determine who pays for the entertainment expenses. This research examines
the extent to which people embrace or reject these competing notions after nearly 50 years of feminism. It
is known that most marriages (8 in 10) today are based on sharing the breadwinner’s burden, so one
question was whether that role is shared prior to marriage and, if so, how early in the dating process.
Consistent with conventional norms, most men (84 percent) and women (58 percent) reported that men
pay for most expenses, even after dating for a while. Over half (57 percent) of women claim they offer to
help pay, but many women (39 percent) confessed they hope men would reject their offers to pay, and 44
percent of women were bothered when men expected women to help pay. Nearly two-thirds (64 percent)
of men believed that women should contribute to dating expenses, and many feel strongly about that:
Nearly half of men (44 percent) said they would stop dating a woman who never pays. A large majority of
men (76 percent), however, reported feeling guilty accepting women’s money.
In terms of behavior, even if men are paying a larger proportion of expenses, 4 in 10 men and women
agreed that dating expenses were at least partially shared within the first month, and roughly threefourths (74 percent of men, 83 percent of women) reported some sharing of expenses by six months.
These data illustrate which people are resisting or conforming to conventional gender norms in one telling
aspect of dating that historically was related to the male’s displaying benevolent sexism and dominance
as a breadwinner. Whereas young men and women in their 20s were the most likely to endorse
egalitarian practices, this is a mass culture phenomenon — the same basic patterns were seen
regardless of daters’ ages, income, or education. Although there is evidence of resistance to change, the
data suggest that the deep-rooted courtship ritual around who pays is also changing along with the
transformation of the relative material and social power of women and men.
###
About the American Sociological Association
The American Sociological Association (www.asanet.org), founded in 1905, is a non-profit membership
association dedicated to serving sociologists in their work, advancing sociology as a science and
profession, and promoting the contributions to and use of sociology by society.
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The paper, ―Who Pays for Dates? Following versus Challenging Conventional Gender Norms,‖ will be
presented on Sunday, Aug. 11, at 2:30 p.m. EDT in New York City at the American Sociological
th
Association’s 108 Annual Meeting.
To obtain a copy of the paper; for assistance reaching the study’s author(s); or for more information on
other ASA presentations, members of the media can contact Daniel Fowler, ASA’s Media Relations and
Public Affairs Officer, at (202) 527-7885 or pubinfo@asanet.org. During the Annual Meeting (Aug. 10-13),
ASA’s Public Information Office staff can be reached in the on-site press office, located in the Hilton New
York Midtown’s Clinton Room, at (212) 333-6362 or (914) 450-4557 (cell).
For more information about the study, members of the media can also contact Sheri Ledbetter, Public
Relations Specialist, Chapman University, at (714) 289-3143 or sledbett@chapman.edu.
Papers presented at the ASA Annual Meeting are typically working papers that have not yet been
published in peer reviewed journals.

