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Robert E. Lang, Brookings Mountain
West-UNLV, and Christina Nicholas,
University of Nevada-Las Vegas

he idea that Las Vegas, whose

modern origins are now the stu
of Hollywood legend as depicted in
such Imsas Bugsy, e Aviator, and
Casino, could qualify as a true world
city seems a stretch. Most places
achieve world city status by being

nancial, trade, or manufacturing

hubs, or, as is the case with the big-
gest and most connected world cit-
ies, have a concentration of all three.
Las Vegas took a di erent path to
becoming a world city.

In the early 1970s, Las Vegas
was a one-trick town and gambling
(or “gaming” in local parlance)
was so stigmatized it existed only

in Nevada. Over time, the gam-
ing industry spread throughout
the United States and worldwide.
First Atlantic City, NJ, allowed
gambling in the 1970s and then the
oodgates opened. Soon people
could gamble on riverboats in
the Mississippi and o  the Gulf
Coast. In 1988, Congress! passed
the Indian Gaming and Regulation
Act, providing a regulatory basis
for Native Americans to build and
operate casinos—and they did, just
about everywhere. Each time gam-
ing expanded, some urban analyst
or economist predicted the demise
of Las Vegas. e logic seemed
straightforward: Why come to
Las Vegas when one could gamble
a state over, or even a city over?

Looking forward to the 2011 Annual Meeting in Las Vegas

Integrating Business with Pleasure in Las Vegas

History proved the widespread
di usion of gambling only induced
a bigger appetite for even more
gambling.

Las Vegas sought to stay ahead
of the curve by o ering a host of
complimentary activities to go along
with gaming. e city soon became
one of the world’s largest venues
for live entertainment, surpassing
even New York City’s Broadway, and
has added function a er function
related to tourism. Today people
visit Las Vegas to experience world-
class shopping, high-quality dining,
sunny pool parties, exciting night
life, and famously risqué entertain-
ment. In Las Vegas, Elvis might
“leave the building” at the end of

Continued on page 6

ASA Council Proposes Revised Dues
Structure For Member Approval

Randall Collins, ASA President, Erik
Olin Wright, ASA President-elect, Evelyn
Nakano Glenn, ASA Immediate Past
President, Catherine White Berheide,
ASA Secretary, and Donald Tomaskovic-
Devey, Immediate Past ASA Secretary

SA Council voted unanimously

at its February 2011 meeting in
Washington, DC, to bring a revised
dues structure to the membership
for its approval in the May 2011
ASA annual election (see page 4 for
information on candidates). A er
two years of discussion with the
ASA Committee on the Executive
O ce and Budget (EOB), Council
decided that it was necessary to
revise the dues structure to make it
fairer and more progressive and to
provide a new membership category
for unemployed sociologists.

Rationale

e income brackets used in
the ASA dues structure for regular
members have not changed since
1997. Dues amounts have also not

increased over this 14-year period,
excepttore ectin ation. However,
the income structure of academic
sociologists has changed signi -
cantly. Since 1999, for example, the
number of ASA members report-
ing they are in the highest income
bracket ($70,000+) has doubled.

eir dues amount, however, has
increased only by in ation. In
constant dollars, the dues paid by
members in all income levels have
remained about the same for more
than a decade.!

e proposed dues structure
does not increase the cost of mem-
bership to students or change sec-
tion dues, and it expands eligibility
for becoming a retired (formerly
“emeritus”) member. If approved by
the membership, the new unem-
ployed member dues category
would go into e ect next year
(2012); the rest of the new structure
would be implemented a year later
in 2013 (see Table 1).

Continued on page 8

Ask the ASA
Executive OFcer

Q: Howisthe nancial well being
of the Association?

A is question seemed an
appropriate one for ASA
Secretary, Catherine White
Berheide, to answer, especially
now that EOB (Executive
O ce and Budget Committee)
and Council have reviewed the
2010 nancials and invest-
ments and approved the 2011
budget.

he economic downturn and the

di cult nancial situation of
many institutions of higher educa-
tion have been a challenge for most
individuals and organizations; but
ASA has weathered the storm well
through prudent management of
the Association’s operating budget
and investments.

While revenues in the last two
years have dropped somewhat,
signi cant reductions in ASA
expenses, including a two-year sal-
ary freeze for sta , made up for that

Continued on page 12

To view the online version, visit <www.asanet.org/footnotes/marl1/index.html|> 1


http://www.asanet.org/footnotes/mar11/index.html

AOA American Sociological Association

from the executive officer

/gotnotes.asanet.org

ASA’s Supreme Court Amicus Brief in Wal-Mart v. Dukes, et al.
The Value of Collective Action

here do you nd value in your

membership in the American
Sociological Association?
For sure, in the nancial
perks of membership—
the discounted rates on
journals, the Annual
Meeting and TRAILS.  ereisthe
free access to the online Job Bank
when you need it. Perhaps you

nd value in the research and data

on the profession and discipline
provided by the ASA research
department. And undoubtedly
the minority outreach and fellow-
ship programs are important to
you and your department. What
about media relations (see p. 3) and
publica airs (e.g., direct pressure to
defend grants from political in u-
ence and encourage more federal
funding)?

While these important ASA
programs and activities play a sig-
ni cant role in the professional lives
of our members, some of the least
publicized activities of the ASA may
have the most lasting in uence.

Amicus Briefs

Earlier this month, ASA submit-
ted an amicus brief to the U.S.
Supreme Court in Wal-Mart v.
Dukes et al., a case set for oral
argument on March 29, 2011.

is amicus curiae or “friend of
the court” brief was written by
sociologists Laura Beth Nielson and
Barbara Rubin, with the assistance
of sociology graduate assistant and
lawyer Amy Myrick and many other
sociologists. ASA’s long-time attor-
ney Michael Trister, who is admitted
to practice before the Supreme
Court, submitted the brief on behalf
of the ASA and the Law and Society
Association joined us.

Friend of the Court briefs are
so-called because they are intended
to provide the Court with rel-
evant information that may not be
available on the record or provide
authoritative information to support
aspeci ¢ position taken by one side
in the case that the other side dis-
putes. In Wal-Mart v. Dukes et. al.,
ASA:s brief is one of the 29 that were

submitted (15 for Wal-Mart and 14
for Dukes); the ASA wrote on behalf
Betty Dukes et. al.

ASA has a long history
TAC: E of signing or writing
amicus briefs where our

discipline’s work is vitally
involved, most recently in Cook et
al. v. Gates (Don't Ask Don't Tell)
in 2006, Perry v. Schwarzenegger
(California Proposition 8) in 2009,
and Grutter v. Bollinger (a  rma-
tive action at the University of
Michigan) in 2003. Final approval to
submit these briefs, whether written
by the ASA or by other organiza-
tions, rests with Council.

Why this case? Why the ASA?

Workplace sex discrimination
is the core of the original case and,
of course, most sociologists would
abhor such discrimination as we
have collectively expressed in the
ASA Code of Ethics. However, that is
not what is at stake in the Supreme
Court’s appellate review of this case,
or what is at stake for sociology.

e ASA amicus curiae brief tries
to persuade the Supreme Court that
the use of sociological research is
valid evidence in this case and not,
as Wal-Mart has argued, “anecdote”
and mere “statistics” that should be
excluded from considering whether
there is a “class” of plainti s as
well as the merits of case. e
Supreme Court decision in this
case is certainly important to the
defendants and for the future of
so-called class-action suits; but it is
also very important to sociology as
adiscipline.

What is at stake?

Dukes, et al. argue that Wal-Mart
has a corporate culture that portrays
women as “of lower value to the
company.” Dukes provides evidence
that when the case was led—nearly
a decade ago—about 70 percent of
hourly Wal-Mart store positions
were held by women while only 32
percent of salaried store positions
were held by women. e handful of
plainti swho are Wal-Mart employ-
ees contend that their experiences

of discrimination re ect those of
women across the entire company
who have been denied the oppor-
tunity to advance on the basis of
their gender, and that the company’s
“corporate culture” discriminates
against female workers.

Wal-Mart countered that each
store is independently operated, and
that there is no “corporate culture”
of discrimination. Using this argu-
ment as its foundation, Wal-Mart
argues further that each allegation
of sexual discrimination against it
should be led as separate and inde-
pendent case, rather than as one
case on behalf of an entire class of
women employees across Wal-Mart
stores. e plainti sin the Dukes
case used social science research,
including a case study of Wal-Mart
done by sociologist William Bielby,
to argue that they do represent a
“class” of all the women employees
of Wal-Mart who face discrimina-
tion and that there is a corporate
culture that discriminates against
them.

While the substance of this case is
about sexual discrimination at \Wal-
Mart, the issue before the Supreme
Court is not whether Wal-Mart does
or does not discriminate. Rather it
is about whether social science, and
sociology in particular, is authorita-
tive and provides valid scienti ¢
evidence for helping to de nea
“class” in class-action cases, and
for supporting the contention that
social phenomena such as “corpo-
rate culture” can and do exist. e
implications of this case, therefore,
are signi cant for the discipline. Not
hearing from the ASA through an
amicus brief would be most surpris-
ing and possibly detrimental to our
discipline.

The ASA’s Arguments
Sociological research and data
were used to document widespread

sexual discrimination across Wal-
Mart stores, and the Ninth Circuit
Courta rmed this as a valid source
of evidence to certify the plain-

ti sasa“class” and that the class
experienced discrimination. Wal-

Mart critiqued the research data as
lacking validity citing legal scholars
writing in law review journals that
are not peer-reviewed.

If the Supreme Court rules in
favor of Wal-Mart, the validity
of social science research in legal
opinions could be signi cantly
diminished.

The Value of Membership

Higher education, our profession
and our discipline is diverse and in
the view of some, fragmented. e
ASA has been a vehicle for 106 years
for supporting individual members
and sociologists in general with
services and opportunities. But it
has also provided a foundation for
strategic collective action by and
on behalf of the discipline when it
is necessary. anks to thee orts
of individual sociologists working
collectively to write the Wal-Mart
amicus brief, to the elected leader-
ship of the ASA Council who vetted
it carefully and thoughtfully, and to
the nancial legacy of sociologist
Sydney S. Spivack that paid for it,
we have accomplished this current,
important task on behalf of the
discipline. ©

Sally T. Hillsman is
the Executive O cer
of ASA. She can be
reached by email at
executive.o ce@
asanet.org.

Renew Today!
In order to
vote in the
2011 ASA
election and
continue to
receive your journals, ASA
correspondence, and other
member benefts, renew
today online at <www.e-
noah.net/ASA/login.asp>.
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Sociologist Marrett to Head
NSF’s Foundation Affairs

Cora B. Marrett has been named
the Senior Advisor for Foundation
A airsinthe O ce of the Director
at the National Science Foundation
(NSF), e ective February 27, 2011.
Previously, Marrett was the NSF
Acting Deputy Director and before
that she was the Assistant Director
for Education and Human Resources
(EHR), a position she held from
February 2007 until January 2009. In
that position, she led NSF’s mission
to achieve excellence in U.S. sci-
ence, technology, engineering and
mathematics (STEM) education at all

levels and in both formal and informal

settings. From 1992-96, Marrett was
NSF’s Assistant Director for Social,
Behavioral and Economic Sciences
(SBE). In addition, on January 5
Marret was nominated by President

Obama to be the next Deputy Director

of the NSF. “We are pleased to be
able to continue to bene t from her

American Sociological Association AOA

science policy

enormous talents in this role while
the con rmation process proceeds,”
said Subra Suresh, Director of

the National Science Foundation.
Prior to returning to NSF in 2007,
Marrett served as the University of
Wisconsin's senior vice president
for academic a airs for six years.
<www.nsf.gov/about/congress/111/
cm_recovery 090319.jsp>

White House Releases Women in
America: Indicators of Social and
Economic Well-Being

For the rst time in recent his-
tory, the Women in America report,
released by the White House's Council
on Women and Girls in conjunc-
tion with the O  ce of Management
and Budget and the Economics and
Statistics Administration within the
Department of Commerce, pulls
together information from across the
Federal statistical agencies to compile
baseline information on how women
are faring in the United States today.

e report addresses how these trends
have changed over time and provides

meet the needs of the general public.
Each state’s geographic products and

a statistical portrait show-
ing how womenss lives are
changing in ve critical
areas: people, families,
and income; education;
employment; health; and
crime and violence.  is data initiative
will allow government, non-govern-
ment, and individual actors to cra
appropriate responses to changing cir-
cumstances. e report can be found
at <www.whitehouse.gov/sites/default/

les/rss_viewer/\Women_in_America.
pdf>.

Census Bureau Releases Local
2010 Census Data

During February and March, the
Census Bureau released its local-level
2010 Census population counts for
all 50 states, the Commonwealth
of Puerto Rico and the District of
Columbia. In addition, the Bureau
adapted its data release process to

redistricting data are rst
delivered to the state’s
leadership, such as the
governor and majority
and minority leaders
in the state legislative
body. A er the Census Bureau has
con rmation of receipt by state
leadership, the bureau released the
full data set to its FTP download
site. e data are also available on
American FactFinder, the Census
Bureau’s online data search tool.
For each state, the Census Bureau
provides summaries of popula-
tion totals, as well as data on race,
Hispanic origin, and voting age.
ese data are presented for multiple
geographies within the state, such
as census blocks, tracts, voting
districts, cities, counties and school
districts. For more information on
the 2010 Census, see <2010.census.
gov/2010census/>. ©

Sociological Research Received Extensive Media Coverage

Daniel Fowler, ASA Public A airs and
Public Information Department

hile experts o en view ado-

lescents’ aggressive behaviors
as a maladjusted reaction typical
of social outcasts, a February 2011
American Sociological Review
(ASR)study found that it’s actually
popular adolescents—but not the
most popular ones—who are likely
to torment their peers.  is ASR
article was just one of the many
studies the American Sociological
Association’s Public A airs and
Public Information Department
publicized during a very busy
and, more importantly, successful
winter.

e study, co-authored by Robert
Faris and Diane Felmlee, University
of California-Davis, found that
those students in the top 2% of the
school social hierarchy—along with
those at the bottom—are the least
aggressive. is nding was a hot
topic within the a wide variety of
print, online, and radio media out-
lets and was the subject of approxi-
mately 170 articles, according to a
Google News search.

ﬁtnotes * March 2011

National and International
Coverage

From December 2010 through
February 2011, the ASA Public
Information Department oversaw
the production and distribution of
13 press releases and responded to
more than 100 media inquiries. As
a result of these and other e orts,
ASA, its journals, and its members
received coverage in hundreds of
media outlets—both in the United
States and abroad.

A sample of the major American
media outlets that covered Faris’s
study alone include e New York
Times, the Los Angeles Times, CNN.
com, Yahoo!News, the Washington
Post, MSNBC.com, the San
Francisco Chronicle, the Wall Street
Journal, and the Chicago Tribune.

It was also a hit with the interna-
tional media, including Canada’s

e Globe and Mail, e Vancouver
Sun,and e Ottawa Citizen; India’s

e Times of India and MSN India;
Mexico's CNNMexico.com; and
Brazil’s O Estado de S. Paulo.

“We find this and other
coverage we have received very

gratifying,” said Larry W. Isaac,
Vanderbilt University, a co-editor
of ASR. “Sociologists do research
on a host of important and often
contentious issues. The evidence
and insights that sociology can
bring to the big issues of the
day are valuable to the citizenry
as well as to the discipline. As
editors, we believe that our col-
leagues publish very important
research in the pages of ASR, and
we want that research to reach
beyond disciplinary boundaries.”

Another big success for
the Public A airs and Public
Information Department was the
media coverage of a December
2010 ASR study by Chaeyoon Lim,
University of Wisconsin-Madison,
and Robert D. Putnam, Harvard
University. e study revealed
the “secret ingredient” in religion
that makes people happier—social
networks.

“Our study offers compel-
ling evidence that it is the social
aspects of religion rather than
theology or spirituality that leads
to life satisfaction,” said Lim.

According to a Google News
search, there were approximately
130 articles written about this
study. Articles on the study
appeared in major American
media outlets including MSNBC.
com, Yahoo!News, CNN.com,
USA Today, the Denver Post, the
Washington Times, Newsday,
Discovery News, and Science News
as well as international media
outlets including the United
Kingdom’s Daily Mail, Canada’s

e Globe and Mail, Spain’s El
Mundo.

A number of other studies
also received significant media
coverage including a December
2010 Journal of Health and
Social Behavior study by Pamela
Herd, University of Wisconsin-
Madison, which found that good
grades in high school lead to
better health later in life, and a
December 2010 Social Psychology
Quarterly study by Shane Sharp,
University of Wisconsin-Madison,
which found that prayer can help
people handle harmful emotions.

Continued on page 11
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Candidates for ASAO cesin2011

|n accordance with election policies established by the ASA Council, biographi-
cal sketches of the candidates for ASA leadership positions are published in

Footnotes (see below).

e candidates appear in alphabetical order by o ce.

Biographical sketches for all candidates will be available online when ballots
are sent to current voting members in May.

Candidates for President-Elect

Cecilia L. Ridgeway

Present
Professional
Position:
Lucie Stern
Professor in
the Social
Sciences,
Stanford
University
(2004-present).
Former Professional Positions:
Professor of Sociology, Stanford
University, 1991-2004; Associate

to full Professor of Sociology,
University of lowa, 1985-91;
Assistant to Associate Professor of
Sociology, University of Wisconsin-
Milwaukee, 1972-85.

Education: PhD, Cornell University,
1972; MA, Cornell University, 1969;
BA, University of Michigan, 1967.
Offices Held in Other
Organizations: Sociologists for
Women in Society Publications
Committee Member, 2010-12;
President, Research Committee 42:
Social Psychology, International
Sociological Association, 2006-

10; President, Paci ¢ Sociological
Association, 1998-99; National
Science Foundation Sociology
Program Grants Panel 1986-88.
Positions Held in ASA:
Publications Committee Member,
2009-2011; Chair, Sociology of
Emotions Section, 2004-05; Editor,
Social Psychology Quarterly, 2001-
003; Nominations Committee
Member 1999-2000; Chair, Social
Psychology Section, 1991-92.
Selected Publications: Ridgeway,
Cecilia L. 2011. Framed by Gender:
How Gender Inequality Persists in the
Modern World. Oxford University
Press; Ridgeway, Cecilia L., Kristen
Backor, Yan E. Li, Justine E. Tinkler,
and Kristan G. Erickson. 2009. “How
Easily Does a Social Di erence
Become a Status Distinction? Gender
Matters” American Sociological
Review 74:44-62; Ridgeway, Cecilia
L., and Kristan Erickson. 2000.

Cecilia L. Ridgeway

“Creating and Spreading Status
Beliefs!” American Journal of
Sociology, 106: 579-615; Ridgeway,
Cecilia L., Elizabeth Boyle, Kathy
Kuipers, and Dawn Robinson. 1998.
“How Do Status Beliefs Develop? e
Role of Resources and Interaction.”
American Sociological Review 63:331-
350; Ridgeway, Cecilia L. 1997.
“Interaction and the Conservation
of Gender Inequality: Considering
Employment” American Sociological
Review 62:218-235.
Professional Accomplishments:
2009 ASA Jesse Bernard Award for
gender scholarship; 2009 Elected to
Fellow, American Association for
the Advancement of Science; 2008
SWS Feminist Lecturer Award for
feminist scholarship; 2005 Cooley-
Mead Award for career contribu-
tions to social psychology.

Personal Statement: It is a
great honor to be nominated for
President of the ASA. Honesty,
it is a greater honor than | ever
imagined receiving. If elected, | will
do my best to live up to the honor
the o ce implies and do everything
I can to further our discipline and
association. In my view, the big-
gest problems we face right now
as a professional association come
from the unintended consequences
of several positive changes in our
discipline over the past few decades.

e intellectual world of sociology
has greatly expanded to incorpo-
rate a growing range of specialties
focused on diverse social and intel-
lectual problems. At the same time,
a more diverse array of people have
come into sociology and used their
distinct perspectives and energies to
enrich and transform our under-
standings of fundamental socio-
logical questions about inequality
and social organization. My e orts
to increase our understandings of
gender as a principle of inequality
have been driven by these concerns.

e gains we have made as a disci-
pline in opening up and expanding
our perspectives and knowledge,
however, have also led to a growing

segmentation of the discipline into
multiple, specialized island worlds
of sociology. e task before us
now is to establish e ective, useful
bridges of communication and
cooperation among our intellec-
tual islands while respecting and
continuing to foster our growing
diversity. s is the task to which |
will devote my e orts.

Rogelio Saenz

Present
Professional
Position:
Professor,
Texas A&M
University,
1996-Present;
Beginning in
June 2011:
Dean of the
College of Public Policy and Peter
T. Flawn Distinguished Professor,
University of Texas-San Antonio.
Former Professional Positions:
Department Head, Texas A&M
University, 1997-2005; Associate
Professor, Texas A&M University,
1991-96; Assistant Professor, Texas
A&M University, 1986-91.
Education: PhD, lowa State
University, 1986; MS, lowa State
University, 1984; BSW, Pan
American University, 1981.
Offices Held in Other
Organizations: Council Member,
Inter-University Consortium

for Political and Social Research
(ICPSR), University of Michigan,
2010-14; Editorial Board Member,
Social Science Quarterly, 2003-10;
Vice President, Rural Sociological
Society, 2002-2003; President,
Southwestern Sociological
Association, 2000-2001; Member,
National Institutes of Health Social
Science and Population (SSP) Study
Section, 1993-97.

Positions Held in ASA: Editorial
Board Member, American
Sociological Review (2001-04;
2008-10); Editorial Board Member,
American Sociological Association/
Russell Sage Foundation Rose
Monograph Series, 2005-07;
Member, Minority Fellowship
Program Committee, 2004-07;
Member, Program Committee for
the 2002 Annual Meeting, 2000-
02; Chair, Section on Latino/a

Rogelio Sdenz

ﬁotnotes.asanet.org

Sociology, 1999-2000.
Selected Publications: Rodriguez,
Havidan, Rogelio Séenz, and Cecilia
Menjivar (eds.). 2008. Latinas/os in
the United States: Changing the Face
of América. New York: Springer;
Saenz, Rogelio, Janie Filoteo, and
Aurelia Lorena Murga. 2007. “Are
Mexicans in the United States a
reat to the American Way of
Life?: A Response to Huntington.”
Du Bois Review 4(2):375-393; Saenz,
Rogelio, Karen Manges Douglas,
David Geronimo Embrick, and
Gideon Sjoberg. 2007. “Pathways
to Downward Mobility: e
Impact of Schools, Welfare, and
Prisons on People of Color”” Pp.
373-409 in H. Vera and J.R. Feagin
(eds.), Handbook of the Study of
Racial and Ethnic Relations. New
York: Springer; Saenz, Rogelio
and Maria Cristina Morales.
2005. “Demography of Race and
Ethnicity” Pp. 169-208 in D.L.
Poston, Jr. and M. Micklin (eds.),

e Handbook of Population. New
York: Klewer Academic/Plenum;
Saenz, Rogelio. 2004. Latinos and
the Changing Face of America.
American People Census 2000
Series. New York and Washington,
DC: Russell Sage Foundation and
Population Reference Bureau.
Personal Statement:  ere are
major changes afoot in our society.
For instance, the ongoing economic
crisis hasa ected higher education
and threatens to a ect funding for
social science research. Moreover,
our nation continues to undergo
major demographic shi s result-
ing in a more diverse population.
We are increasingly part of a global
community. Such changes call for
a robust public sociology that is
engaged in current debates and
planning concerning these new
social, economic, demographic, and
political realities. My own research,
teaching, and service activities dur-
ing my career have engaged diverse
audiences within and beyond soci-
ology about what these new realities
portend for our society.  us, | can
provide e ective leadership to our
discipline as we explore fundamen-
tal societal changes and their long-
range implications. Furthermore, as
a sociologist that is deeply commit-

Continued on next page
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ted to pluralism, I can ably represent

our discipline as we face challenges
and create opportunities in an
increasingly diverse society.

Candidates for
Vice President-Elect

Jennifer L. Glass

Present
Professional
Position:
Professor of
Sociology
and Gender
& Sexuality
Studies,
University
of lowa,
2009-present.
Former Professional Positions:
Professor of Policy Analysis and
Management, Cornell University,
2008-09; Professor of Sociology,
University of lowa, 1994-2008;
Associate Professor of Sociology,
University of Notre Dame, 1985-94.
Education: PhD, University of
Wisconsin, 1983; MA, University of
Wisconsin, 1979; BA, New College
of Florida, 1977.

Offices Held in Other
Organizations: Board Member,
Council on Contemporary Families,
2009-12; Government & Public

A airs Committee, Population
Association of America, 2007-10;
Editorial Board, Gender & Society,
Sociologists for Women in Society,
2004-06; Site reviewer, National
Science Foundation ADVANCE
institutional Transformation
Program, 2004; Chair, Ad Hoc
Committee on Afghan Women's
Aid, Sociologists for Women in
Society, 2001-02.

Positions Held in ASA: At-Large
Member, Executive O ce and
Budget Committee, 2008-10; Chair,
Organizations, Occupations and
Work Section, 2007-08; Chair,
Family Section, 2005-06; At-large
Council Member, 2002-05; Chair,
Sex and Gender Section, 2001-02.
Selected Publications: Civettini,
Nicole W, and Jennifer Glass.

2008.“ e Impact of Religious
Conservatism on Men's Work and
Family Involvement,” Gender and
Society 22: 172-193; Glass, Jennifer
and Jerry Jacobs. 2005. “Childhood

ﬁtnotes * March 2011

Jennifer L. Glass

Religious Conservatism and Adult
Attainment Among Black and White
Women?” Social Forces 83: 555-579;
Glass, Jennifer. 2004. “Blessing or
Curse? Work-Family Policies and
Mother’s Wage Growth” Work and
Occupations 31: 367-394; Riley,

Lisa, and Jennifer Glass. 2002. “You
Can't Always Get What You Want:
Infant Care Preferences and Choices
Among Employed Mothers.” Journal
of Marriage and the Family 64

2-15; Glass, Jennifer and Lisa Riley.
1998. “Family Responsive Policies
and Employee Retention Following
Childbirth” Social Forces 76: 1401-35.
Personal Statement: | feel very
privileged to be nominated for Vice
President of the ASA. My goal, if
chosen by the membership, will

be to ensure that the ASA moves
towards full inclusion of all mem-
bers in the activities, programs, and
annual conference of the organi-
zation. As we maneuver within a
changed scal environment for our
members and the association, we
need to continually examine our
goals, priorities, and procedures

to ensure that membership in the
ASA bene ts those in all types of
academic institutions and practice
settings, in all geographic loca-
tions, and all types of departments,
including interdisciplinary depart-
ments and programs. | will work to
make sure that our committees and
task forces represent the diversity
of our membership, and that our
annual meeting includes the inno-
vative and intersectional currents of
scholarship emerging in the eld.

Min Zhou

Present
Professional
Position:
Professor of
Sociology

& Asian
American
Studies, Walter
and Shirley
Wang Endowed Chair in US-China
Relations & Communications,
University of California-Los Angeles,
1994-present; Chang Jiang Scholar
Lecture Professor, Sun Yat-Sen
University, China, 2009 to pres-

ent; Visiting Fellow, Tan Lark Sye
Professor, Nanyang Technological
University, Singapore, 2011 to present.
Former Professional Positions:
Center for Advanced Study in the

Min Zhou

American Sociological Association AOA

Behavioral Sciences, Stanford,
2005-06; Visiting Professor,

Korea University, 2007; Assistant
Professor of Sociology, Louisiana
State University, 1990-94; Visiting
Scholar, Russell Sage Foundation,
New York, 1994-95.

Education: PhD, SUNY-Albany,
1989; MA, SUNY-Albany 1985; BA,
Sun-Yat-sen University, 1982.
Offices Held in Other
Organizations: Member of the
Scienti ¢ Advisory Board for the
Stockholm University Linnaeus
Center for Integration Studies
(SULCIS), 2008 to present; Member
of the editorial boards of International
Journal of Diasporic Chinese Studies
(2008-present), Journal of Chinese
Overseas (2004-present), Migraciones
Internacionales (2001-present), and
International Journal of Urban and
Regional Research (2002-2010);
President (elected) of the North
American Chinese Sociologists
Association, 2003-2005.

Positions Held in ASA: Chair,
Section on Asia and Asian
America, 2007-2008; elected mem-
ber of the ASA Council, 2003-06;
Member of the Committee on
Nominations, 2000-02; Council
Member of the Section on
Community and Urban Sociology,
1999-2002; Council Member

of the Section on International
Migration, 1997-2000.

Selected Publications: Zhou,
Min. 2009. Contemporary Chinese
America: Immigration, Ethnicity,
and Community Transformation.
Philadelphia: Temple University
Press; Zhou, Min, Jennifer

Lee, Jody Agius, Vallejo,

Rosaura Tafoya-Estrada, and

Yang Sao Xiong. 2008. “Success
Attained, Deterred, and Denied:
Divergent Pathways to Social
Mobility Among the New Second
Generation in Los Angeles” e
Annals of the American Academy
of Political and Social Science 620:
37-61: Zhou, Min and Yang Sao
Xiong. 2005. “ e Multifaceted
American Experiences of the
Children of Asian Immigrants:
Lessons for Segmented
Assimilation” Ethnic and Racial
Studies 28: 1119-1152: Zhou,
Min. 2004. “Revisiting Ethnic
Entrepreneurship: Convergences,
Controversies, and Conceptual
Advancements.” International
Migration Review 38: 1040-1074;
Zhou, Min and Carl L. Bankston
111. 1998. Growing up American:
How Vietanmese Children Adapt to
Life in the United States. New York:
Russell Sage Foundation Press.
Personal Statement: | am humbled
and honored to be nominated for
Vice President of the ASA. I will
work hard to live up to members’
expectations and take initiative to
0 er services and advocacy that
encourage high-quality teaching,
research and scholarship, preserve
academic freedom, uphold social
justice, advance equal opportunity,
and promote public sociology. I will
listen to divergent voices, negoti-
ate di erences, and take action to
serve the needs of all members
while empowering the marginalized.
is is my way of giving back to the
academic community, which has
trained me and helped me grow, and
to the American society, which has
accepted me and o ered me a new
home. ©

n addition to the candidates for president and vice president, below is

the list of candidates for ASA Council and Committees on Nominations,
Publications, and Committees. In order to be eligible to vote in the 2011 elec-
tion, you must renew your membership by March 31. If you have any questions
about the slate of candidates, e-mail governance@asanet.org or call (202)

383-9005. ©

Council:

Vilna Bashi-Treitler, CUNY-Baruch
College

David Brunsma, University of
Missouri-Colombia

Emilio Castilla, MIT

David Embrick, Loyola University

Charles Gallagher, La Salle University

Anita Garey, University of
Connecticut

Amanda Lewis, Emory University

Monica Prasad, Northwestern
University

Susan Silbey, MIT

Laurel Smith-Doerr, Boston University

Committee on Nominations:

Elizabeth Armstrong, University of
Michigan

Continued on page 6
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Las Vegas
from Page 1

the show, but he always seemed to
come back.

An Adult Playground

Las Vegas has e ectively
branded itself as a relevant place
to experience something outside
the norm. In American culture,
Las Vegas is considered a free-

re zone, where more edgy adult
behavior is forgiven. e cultural
narrative was further solidi ed in
the public’s mind by the city’s mar-
keting campaign “What Happens
in Las Vegas, Stays in Las Vegas”.
Part of the campaign’s success is
it playso how most American
adults view the Las Vegas expe-
rience. It is a wide open, non-
moralizing, libertarian place where
grownups go to have fun.

e city’s image as an adult play-
ground has been a Faustian Bargain.
It propelled the city’s tourism by
promising fun, however, it opened
Las Vegas to criticism by neo-Puri-
tan Americans or smug Easterners
who see the city as either decadent
or at best a trivial, unserious place.
In some ways, the cultural notion of
Las Vegas has overwhelmed its func-
tion as a major gaming, entertain-
ment and convention complex. e
very elements that make Las Vegas
Las Vegas may seem antithetical to
the respectability of business. But on
closer inspection it seems to work to
the city’s advantage. e gaming and
entertainment cluster constructed
in 1970s allowed the city to expand
to two other areas: airline connec-
tions and convention business. By
the early 1970s, the city had enough
tourist business to warrant non-stop
links to most major cities in the
United States. To encourage travel
and tourism Las Vegas worked to
keep landing fees among the lowest
of any major American city. It is still
relatively cheap and easy to y to Las
Vegas from almost any U.S. city, and
new routes are being added to Asia
and Europe as McCarran Airport

nishes its rst dedicated interna-
tional terminal.

Work Hard Too

e presence of so many hotel
rooms and the fact their use is cycli-
cal with high demands on weekends
facilitated the emergence of the

6

largest convention business in the
United States.? Most trade shows
occur from Sunday to Wednesday
nightsand |l hotel rooms that
would otherwise go empty if the
city only catered to leisure travelers.
Las Vegas' capacity for conven-
tions is now so great that the largest
trade shows, such as the Consumer
Electronics Show with upward of
150,000 attendees, have literally
nowhere else to go, making the city
a permanent annual feature in their
industry.

In addition to accessibility and
space, conventions thrive in Las
Vegas because the turn out is
always high. People enjoy coming
to Las Vegas, even if it is to work.
On any given week the city may
be hosting the world’s experts in
a particular industry. Yet, recog-
nition for performing this vital
function in a critical industry has
thus far mostly eluded Las Vegas.
Contrary to President Obama’s
recent ip remark that executives at
companies taking taxpayer bailout
money shouldn't hold meetings in
Las Vegas, evidence suggests the
city is really a place where trade
show attendees work hard all day.
According to Las Vegas convention
0 cials, participants at Las Vegas
trade shows spend more time on
the convention oor than in any
other US. city. e reward is that
the nights are fun, which is a big
advantage over conventions held in,
say Disney World of Orlando.

In a counterintuitive way, Las
Vegas nights may be equally impor-
tant for building trust between
potential business partners. People
who make a night on the town in
Las Vegas can really get to know
one another quickly. It is a chance to
see people with their hair down. In
certain business cultures—especially
Asian—there is a premium placed
on seeing how people behave away
from the o ce or board room.
Insight can be gained from observ-
ing how a potential business contact
handles him or herself placing
bets at a blackjack table. e social
bonding that occurs from a night
partying in Las Vegas may provide
an excellent basis for the kind of
trust that leads to future business
exchange.

e success of Las Vegas as a
gaming-entertainment-convention

nexus has
given the

city a global
presence as
the leading
producer

of services
speci cto
gaming and
mega-resorts.
In essence,
Las Vegas is
to gaming
what Houston
is to energy—it is a command and
control center in a global business.
Las Vegas rms that specialize in
building and managing mega-resort
and entertainment complexes

were 0 enthe rstonesto buildin
the new gambling centers—from
Atlantic City in New Jersey to
Macau in China (which passed Las
Vegas in total gambling revenue

in 2006). It is anticipated these
industries will continue to grow
worldwide.

In short, when people think
about Las Vegas it is the food,
drink, and entertainment they
remember. While this is some of
what Las Vegas is about, the city
also brings together industries,

ﬁotnotes.asanet.org

businesses and experts in a central
place to make decisions that have
far-reaching e ects. Las Vegas has
ingeniously positioned itself a place
where business and pleasure are
integrated. ©

Endnotes

1 1n 1987, the U.S. Supreme Court ruled
in California v Cabazon Band of Mission
Indians that as sovereign political entities,
tribes could operate facilities free of state
regulation.

2 Nineteen of the 23 largest hotels by room
count in the world can be found on the
Las Vegas Strip.  ere is now over 10 mil-
lion square feet of convention space in the
Las Vegas Valley, including all of the space
in major hotelson e Strip. e Las
Vegas Convention Center, most recently
expanded in 2002, accounts for about a
third of the total.

Candidates

from Page 5

Susan Bell, Bowdoin College

Hung Cam, ai Pamona College

Rebecca Clark, National Institute
of Child Health and Human
Development

Michael Flaherty, Eckerd College

Ted Gerber, University of
Wisconsin-Madison

Neil Gross, University of British
Columbia

Lynne Haney, New York University

John Iceland, Penn State University

Guilleramina Jasso, New York
University

Karyn Lacy, University of Michigan

Mignon Moore, University of
California-Los Angeles

Edward Muguia, Texas A&M
University

Karen Pyke, University of
California-Riverside

Jen'nan Read, Duke University

Committee on Publications:

Marlese Durr, Wright State
University

James Jasper, Graduate Center
CUNY

Bandana Purkayastha, University of
Connecticut

Steve Vallas, Northeastern
University

Committee on Committees:

At Large

Linda Blum, Northeastern
University

Daniel Chambliss, Hamilton
College

Carla Goar, Kent State University

Alyra Guseva, Boston University

Ann Morning, New York
University

David Shulman, Lafayette College

2-Year School

Amanda Damarin, Georgia
Perimeter College

Cenate Pruitt, Gainesville State
College

Crystal Starr, Jackson Community
College

MA-Granting Schools

Fred Kniss, Eastern Mennonite
University

Jyoti Puri, Simmons College
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How to . .. Publish in TRAILS

he Teaching Resources and Innovations Library for Sociology, or TRAILS, is a
Tsource of innovative teaching resources including class activities, syllabi, lectures,
and teaching assessments. It is also a way for professors to receive credit and be
cited for their teaching excellence by publishing innovative peer-reviewed teaching
resources. You must be a TRAILS subscriber to submit resources. You can submit your
teaching resources to TRAILS by following the instructions below.

1 . Visit TRAILS at <Trails.asanet.org>. After logging in using your ASA ID and pass-
word, click on the resource submission instructions tab on the homepage toolbar

e Submission Instructions  About TRAILS | Help | ContactUs |

Subscribe | My TRAILS | Reseurc wission Instruct

1.

Image 1

To access the TRAILS submission wizard, go to“Click here for the TRAILS Resources
* Submission Wizard”link.

3 Review the submission wizard instructions and select the next tab.

Subscribe | My TRAILS | Resource Submission Instructions

About TRAILS | Help | ContactUs |

Resource Submission Form

Click here to return to My TRAILS

| Instructions neral Propertes | Details and Geals | Author Agreement | Upload Files

Welcama ta the TRAILS Resource Submiss rd. You mpleta the fields on aach of the siw tabs in any
order, and move back and forth between tham, Plzase keep twa things in mind as you norks

rtial submissians cannat be saued and edited later.
* After pou click "submir’ on the finsl "Review snd §ave” tab, you will notbe able te ge back and edit your werk,

Image 3

Select whether you will be submitting a new or adapted* resource and then select
“Next”

*Adapted Resource: Trails allows users to submit adapted versions of resources
that are already a part of the TRAILS collection. All adaptations are subject to
review and must show a signi cant change in order to be accepted. Adapted
resources that are accepted into TRAILS are cited as an adaptation of the
original published resource.

The Details and Goals tab is where you will provide all of the resource metadata
for your resource. The more information provided the easier it will be for TRAILS
subscribersto  nd and use your resource. Fill in each of these elds and then
select the next tab.

Resource Submission Form

‘ Resource
Typest:

Authar 1%

uvon |
tnsthuton: |

Ao | il il

Image 6

AIITRAILS authors are required to agree to the TRAILS author agreement. Authors do
not give up copyright to their materials; they license ASA to distribute it and allow
users to download and adapt it for their classes.. Once you have read the agreement
select the | agree” box.

The next step in the submission process is to upload your resource les. The
TRAILS submission wizard will accept Word, PowerPoint, Excel, mp3, or.Mov les
(video). You can add multiple - les. Once you have uploaded your les, click the
next tab.

The Review and Save tab gives you the opportunity to review your resources
before you make your submission. Once you have con rmed that all of the details
are correct, click submit.

- W
trails:
Fiitp:itrade ssanet org
i
4 ; : INTEGRATING SOCIOLOGICAL THEORY INTO
,; e UNDERGRADUATE TEACHING
Py

Suggested Citation:
When using resources from TRAILS, please include o ciear and legible citation

Collins, Randall. 2010. "INTEGRATING SOCIOLOGICAL THEORY INTO UNDERGRADUATE
TEACHING." Essay published in TRAILS: Teaching Reseurees and Innavations Library far
Sociology. Otiginally published 2005 in Humanist Sociology, edited by G. A. Gooduin.
Washington DC: American Sociological Assaciation. (http:/ftrails.asanet.org]

Abstract:

Image 9

Congratulations you have made a submission to TRAILS! Once the TRAILS submis-

sion is made it will go through a two-level peer review process. If your resource is

General Properties: On the General Properties tab you will provide the title of your
resource and an abstract or brief description of your resource. On this tab you will
also select a thumbnail image*to serve as a visual representation of your resource.
This image will appear alongside your resource details and description in TRAILS.

*you must have full copyright permission for all images you may submit or use
as a thumbnail in TRAILS. A list of sources for copyright free images is available
on the Help Tab on TRAILS.
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accepted for publication, it will be distributed in TRAILS along with a suggested
citation.

A subscription to TRAILS allows you to download unlimited resources and submit
unlimited resources for a full year. The TRAILS subscription fee is $25 for ASA
members. For more information, contact: TRAILS@asanet.org or call (202) 383-9005
ext 318
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Dues Structure
from Page 1

The Principle of Progressivity

As President-elect Erik Olin Wright
describes it as Council's motivation for
revising income brackets is primarily
of a concern for fairness.  ere are
two key issues. First, adopted by the
membership in the mid-1990s, the top
bracket of the dues structure was set at
annual earnings of $70,000 and above.
Because of in ation and changes in
pay structures, 36 percent of ASA
regular members reported being in
the top income bracket in 2010 while
only 17 percent did so at the end of
the 1990s. To re ect this change in
self-reported incomes by sociologists,
Council felt it was important to raise
the top income bracket to $150,000
and above and to provide four more

nely graded income categories
between $70,000 and the new top
bracket to re ect the realities of
income di erentials among members
regardless of academic rank or type of
professional position.

Second, ASA Council also felt
that the dues gradients across all
income brackets needed to be more
progressive. For many years, ASA
members have voted for a progres-
sive, income-based dues structure for
regular members while subsidizing
the dues of students and emeritus
members. It is, of course, as di cult
to agree on how to de ne “fairness”
in a membership organization’s dues
structure as it is to agree on the more
familiar problem of fairness in public
taxation.

One broadly accepted principle of
fairness in taxation, however, is that
everyone should experience the same
burden of paying for the state because
most taxes are used to pay for public
goods which broadly bene tevery-
one in the society. Because a given
amount of money is more valuable
to people with lower incomes, the
equal burden principle underwrites
the idea that the percentage of their
income people pay in taxes should
increase with income — that is, those
with more income should pay more
taxes than those with less. To be fully
progressive, of course, the taxes peo-
ple pay should also be a progressively
higher proportion of their income as
their income rises. While this second
aspect of a progressive structure may
not be achievable in a membership

association that has a narrower range
of member income than the overall
population, the ASA membership has
long endorsed the principle of higher
dues for higher income members.

As a scholarly membership associa-
tion, ASA Council and EOB see much
of what dues (and other revenue

sources) pay for as a general good of
having a professional association that
supports the profession of sociology
as a whole as well as providing speci ¢
services to individual members. In a
wide variety of ways, ASA provides
professional public goods: It organizes
key journals in the discipline; gathers

TABLE 1. The Proposed Revision of the Dues Structure
The proposed structure expands the number of income brackets from 6 to 10.

Current income brackets for
regular members (since 1997)
Self-categorization.

Proposed income brackets for
regular members (2013).
Self-categorization.

Unemployed

Under $20,000

Under $30,000

$20,000 - 29,999

$30,000 - 39,999

$30,000 — 39,999

$40,000 - $54,999

$40,000 -- 54,999

$55,000 - 69,999

$55,000 — 69,999

$70,000 - 84,999

$70,000 and above

$85,000 — 99,999

$100,000 — 124,999

$125,000 — 149,999

$150,000 and above

TABLE 2. Additional m

embership categories:

Current Proposed
Associate Associate
Student Student
Emeritus Retired*

*No change is proposed for the defnition of Associate or Student member;
“retired” member must be retired from primary place of employment and no
longer receiving payment for sociological work on a salaried basis. Upon retire-
ment, members may renew their membership and change from full regular
membership to retired, subject to review and verifcation by the ASA member-

ship department. (Currently, emeritus members must have been a member of the

ASA for the last 10 years.)

TABLE 3. Proposed Dues Amounts, beginning 2013
Income_ Current 2011 Proposed
Brackets: et 2013 dues
BOLD = NEW; | . : amount Difference
including ASR ] ;
or same as ($45 regular) including
OLD 9 ASR
Unemployed 50 $20
ploy 470* ($20)
Less than $20,000 $9
$20,000-29,999 $71
Less than $30,000 $71 80 $9
$30,000-39,999 $115 125 $10
$40,000-54,999 $167 180 $13
$55,000-69,999 $214 230 $16
$70,000 & above
$70,000-84,999 260 $26
$85,000-99,999 280 $46
$234
$100,000-124,999 300 $66
$125,999-150,000 325 $91
$150,000 & above 350 $116

*eligible for reduced section dues
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and disseminates data on sociologists
and academic departments; provides
timely information on the job market
for sociologists and brings potential
employers and employees together;
promotes public dissemination of soci-
ological research through the media;
facilitates the building of strong net-
works among sociologists in the di er-
ent settings in which sociologists work;
organizes the annual national meeting
of the